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This project is headquarters for a growing microbrewery: The Big
Rip Brewing Company. The design had to exemplify the company’s
branding, image and company culture. The concept of the space is
a beer garden. The elements of a beer garden that were extracted
info the space were a laid—back atmosphere, emphasis on nature,
natural and artificial light, and vertical lines. The design also focused
on getfting LEED—certified, as a core value to the company was
sustainability.
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This space is the employee
lunchroom. It is where employees
can choose to work, relax, or

have spontaneous meefings with

coworkers. With a view of a
curtain wall abutting the brewery
and Nashville's skyline, this space

is designed for a growing industry
with creative professionals.

SH4ILAVNOAVIH ANVAANOOD ONIM3IAE dId 919 dHL

|
f Hl
b ! (l’ ; ‘; il 5‘3 ‘l i i
i | I;i,‘!,l‘!lllllll ||||'!H. |!i
1 - il E i .,—\“

o
=i
|

)

¥/ ‘{ |il;' =]
= L | |y

_— - b



L
___:_ mm i
______“m_m | _ “_“_ _“_“_ |
T ot
L i
§ THHHHRIHH ]
g = T |
2 THERAE L i TR
L i
T
5 = = -
L; = i
=

\Vopk Spaceli
CollsporATNG -
el SEAoe

colaBopsTVG

4
C
O
et
-
@]
Q.
v
=
o 0
o ©
+ T
o O
5 2D
o O
- O
O
3 @
c £
>
(-
(]
=
(]
[N
O
O
)
<C

Above

room.
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THE BIG RIP BREWING COMPANY HEADQUARTERS




THE SUNDAZE HOME: A RETREAT
Port St. Joe, FL
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Serenity embodies
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below the surface
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This design is for a vacafion home fthat is going to be
the home a couple refires to. The design needs to be
comfortable and eleganf, cozy enough for the fwo of
them vyet large enough fo enterfain. Below is a view
of the smaller living room designed for when it is just
the fwo homeowners. To fthe right is the color paleffe
inspiration for the home and a arfful board fo express
the furnifure, fixtures and equipment of fhe space.
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THE SUNDAZE HOME: A RETREAT
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This design is for a eyeglass flagship store in Los
Angeles. The design needs fto be innovative, conceptual

and user—oriented. The concept of the space s
optical illusions, illustrating how the perceptfion of an
environment leads to user experience. By distorting

and enhancing the space the design directs users to
the back of the store, causing them to view all the

products and amenities on display.
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Floor Plan

Reflected Ceiling Plan
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Left Wall Elevation
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Back Wall Elevation
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This project was done
during my internship with
Amy Morris Inferiors. The
site dimensions, CAD plans,
accessory selection, and
subcontractor supervision
were done by me as an
intern.

AMY MORRIS

I NTEZRTIORS

This design is a
"closet”  that duals
as a think space
for a client. It was
featured in an E!
News interview about
the clients closet.
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Asije Whaley

Contact

Phone
Haalell
Website

(727)421—4311
whaleyasije@gmail.com

www.asijewhaley.com




